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 MORE THAN JUST 
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Our audiences know us as a video entertainment 
company – but we’re so much more than that. We 

enrich peoples’ lives in myriad meaningful ways. From 
empowerment through skills development and share 
schemes, to CSI projects, investment in local content, 
and sports development. In this Social Report, we turn 
the spotlight on the action making a di� erence beyond 

the screens.
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What makes a company exceptional? Is it a compelling product, 
pioneering technology or excellent customer service? While all of these 
are important, what makes me the most proud to lead MultiChoice 
South Africa is our efforts beyond profi ts, where we touch the lives of 
our customers and the communities in which we operate.

It is our responsibility to do whatever we can to improve the lives of all 
South Africans. In this report, we’ll take you on a journey of discovery 
of the great work that is being done to make a real and lasting impact 
on our country.

I’m deeply grateful that you allow and enable us to do what we do best: 
enriching lives. 

Calvo Mawela
CEO: MultiChoice South Africa

BUILDING 
A BETTER 
TOMORROW…
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“IT IS OUR RESPONSIBILITY 
TO DO WHATEVER WE 

CAN TO IMPROVE THE 
LIVES OF ALL SOUTH 

AFRICANS”
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OUR CONTRIBUTION TO 
SA’S ECONOMY 

total tax contribution

R6,9bn

R2,5bn
spent on local movies and series

R2,5R2,5
spent on local movies and series
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people

R2,3bn
spent on local sports content

accredited installers 
who employ 5 3711 183

businesses offered skills 
development training in 201840
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OUR CONTRIBUTION TO 
TRANSFORMATION 

R2,4bn

88%

64%

27%

56%

R1,3bn

60,46% 76%

directed at small, 
medium and micro-sized 
enterprises (SMMEs)

of our employees 
are black

of our directors are 
from previously 
disadvantaged 
groups

of our directors  
are black women

of our employees 
are black women

directed at suppliers with 
at least 30% black female 
ownership

economic interest in the 
MultiChoice Group is held 
by black South Africans

local procurement with 
B-BBEE-compliant 
suppliers

Level 1 B-BBEE certification
R130m+ committed by the MultiChoice Enterprise Development 
Trust to help beneficiaries with loans, grants and business 
development expenses
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WE SEE COMMUNITIES 
AS SO MUCH MORE 
THAN CUSTOMERS.

We encourage the health and growth of people 
in the places in which we operate. We make our 

technology and expertise available to communities 
across the country with the aim of nurturing 

talent, harnessing skills and creating opportunities 
in South Africa. Through M-Net and SuperSport, 
we invest in homegrown fi lms, productions and 

sporting initiatives that not only improve the quality 
of local content and resources, but also enrich 

lives along the way.

CORPORATE
SOCIAL 
INVESTMENT

across the country with the aim of nurturing 
talent, harnessing skills and creating opportunities 
in South Africa. Through M-Net and SuperSport, 
we invest in homegrown fi lms, productions and 

sporting initiatives that not only improve the quality 
of local content and resources, but also enrich 

lives along the way.
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SuperSport Rugby Challenge

M-Net Magic in Motion
Let’s Play

MultiChoice Diski ChallengE
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A NEW VOICE IN RUGBY, 
PAUL STUBBS, TELLS US 

ABOUT WINNING THE 2017 
COMMENTATOR SEARCH 
– A SPIN-OFF OF SOCIAL 

DEVELOPMENT INITIATIVE 
THE SUPERSPORT RUGBY 

CHALLENGE. 

HE 
TALKS 
A BIG 
GAME

GENRE
COMMUNITY RUGBY

TITLE 
THE SUPERSPORT  
RUGBY CHALLENGE

STARRING
COMMENTATOR 
PAUL STUBBS

CORPORATE
SOCIAL 
INVESTMENT

MORE THAN JUST 
ENTERTAINMENT 
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PLOT TWIST  THE TEST MATCH
So Paul got off the couch and headed to Newlands Rugby Stadium for the 
auditions. He and his fellow fi nalists were put through their paces at inaugural 
SuperSport Rugby Challenge matches. “When they told me I was the winner, 
I actually did a happy dance!” says Paul. He remembers his fi rst live gig, 
partnered with seasoned pro Gcobani Bobo: “I was freaking out – it was 
going be live! I smiled through the whole game; Gcobani was the perfect 
partner.” Paul has also learned from the likes of Gavin Cowley and Hugh 
Bladen and has been a part of tournaments like the Varsity Cup and the PRO 
14. “It’s been the most exciting challenge of my lifetime.”

CLOSING CREDITS  A PIECE OF THE SET
“It’s great to work in a big crew, with such incredible people,” Paul says about 
spending most weekends at rugby matches around the country as a regular 
rugby commentator for SuperSport. He, and the other fi ve winners, continue 
to get support from SuperSport’s experienced commentators, directors and 
on-air talent coach Malcolm Russell. “They give you advice on how to improve 
from game to game – it’s a continuous learning process. It’s great to see I’m 
just one of many young people being trained on the job.” Paul believes the 
SuperSport Rugby Challenge will make a positive impact for years to come, 
giving hopefuls a chance to see themselves on TV, supporting their heroes on 
the fi eld and inspiring their communities. “I feel honoured to be part of it. It 
makes me proud of this company and my country.”

“WE’RE EXCITED TO BRING THE BEST OF 
COMMUNITY RUGBY TO URBAN AND RURAL 

AREAS. WE WANT TO BE A PART OF 
SOMETHING SPECIAL”

GIDEON KHOBANE, SUPERSPORT CEO

More about 
the SuperSport 

Rugby Challenge 
OPENING SCENE  GOAL IN SIGHT
“I was sitting on my couch when I saw Kaunda Ntunja on TV, telling me to 
audition for the SuperSport Rugby Challenge Commentator Search. So, I did,” 
says Paul Stubbs, winner of the English competition. Paul’s love of rugby 
started at six years old when he returned to South Africa with his parents 
– whose marriage had been illegal under the apartheid regime – just after 
Nelson Mandela’s release from prison. He played the sport from sub A (grade 
1), but stopped when he matriculated. Paul went on to study English, then 
became a rapper for an independent record label for a few years before that 
fateful day on his couch. “Having worked with my voice and being a little 
obsessed with watching rugby, I felt I had the perfect skill set to apply.”

The tournament 
links club and 

provincial rugby, 
taking the game to 
communities and 

giving amateur 
and professional 
players a chance 
to advance. Each 

weekly match is part 
of a Rugby Festival 

held at local clubs in 
PE, Rustenburg, 

East London and 
Oudtshoorn. With 
free entry to the 

games, fans from all 
walks of life get to 
see their heroes in 
action. It exceeded 

expectations in 
its fi rst year (2017) 
and has changed 
the landscape of 

professional rugby 
by taking it, as 
SA Rugby CEO 

Jurie Roux says, “to 
places it has never 

been before”. 

64 
MATCHES 
PLAYED IN 
THE 2018 
SEASON

OVER 
80% 
AVERAGE 
ATTENDANCE
AT GAMES 
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COMING TO A SCREEN NEAR YOU

South Africans love homegrown stories and can’t seem to get 
enough. Making these enchanting shows means we need 
an increasing number of young professionals – that’s where 
the M-Net Magic in Motion Academy comes in. The Academy 
gives talented graduates, who’ve studied the theory behind our 
industry, the opportunity to gain the hands-on experience needed 
to start working in fi lmmaking. Each class completes a 12-month 
internship, during which they network with and are mentored 
by the best in the business, while experiencing each phase of 
content production. The internship is a chance to understand all 
fi lmmaking aspects and discover in which area their passion lies. 
Equipped with skills including collaboration, business acumen, 
production fi nance, resource management and social media 
engagement, the interns leave the Academy with a Business 
of TV certifi cate from the Big Fish School of Digital Filmmaking.

CLASS OF 2018

This year, 13 graduates (pictured above) were given the 
opportunity to hone their writing, directing, fi lming and editing 
abilities by working on some of the country’s most popular local 
shows including Dancing With the Stars, Isibaya and Survivor SA. 
Their experience on these productions doesn’t just give them a 
signifi cant headstart in their careers, it also improves the quality of 
resources available to the wider fi lm and television industry. 

M-NET 
MAGIC IN 
MOTION

CORPORATE
SOCIAL 
INVESTMENT

MORE THAN JUST 
ENTERTAINMENT
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Tlholo Sibonelo Karabo Kgodumo Thuto Jacqueline

Sergio Mpho Nothemba Palesa Phumelele  Cleo

Jabu

Magic in Motion Academy
 Class of 2018



“WE HELP TO DEVELOP YOUNG TALENT, BECAUSE WE RECOGNISE 
THAT A NEW GENERATION OF EMPOWERED STORYTELLERS 

IS NEEDED TO TRANSFORM THE LOCAL FILM INDUSTRY” 
NKATEKO MABASO, ACTING M-NET CEO

original fi lms have been produced 
by interns since the Academy 
started in 2014

interns have graduated 
since the Academy fi rst 
opened its doors

interns from last year’s class are permanently 
employed or are actively freelancing

THE SHOW
DOES GO ON

The Class of 2017’s original titles 
were broadcast on Mzansi Magic 
(DStv channel 161). 

8

12 44
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Interns on set with Magic 
in Motion Academy Director 

Bobby Heaney (far right)



LET’S 
PLAY

CORPORATE
SOCIAL
INVESTMENT

MORE THAN JUST 
ENTERTAINMENT

Through sponsored sports facilities and 
equipment as well as coaching clinics, 
competitions and training, SuperSport 
encourages young people to take part in 
healthy activities. Not only does this improve 
their physical health, but it’s been proven 
to strengthen social skills and enhance 
psychological development. Let’s Play 
initiatives reach schools and communities 
across the country.

learners will participate in the 
Schools Rugby Project this year

392 000
learners are expected to take part in 
the 2018 Physical Education Challenge

6 000
2018 MULTICHOICE SOCIAL REPORT12



BUSY BODIES 
According to a 2017 study by the Sports Science Institute 
of South Africa, less than half of South Africa’s children 
play sport. We want to change this statistic by getting 
more young people benefi ting from physical education – 
enter the Let’s Play Physical Education Challenge. We’ve 
partnered with the likes of the Departments of Basic 
Education and Sports and Recreation, and UNICEF SA to 
promote an active, healthy lifestyle from an early age and 
develop a passion for playing sport. With the focus now 
on supporting curriculum-oriented sporting activities in 
schools in South Africa, the Challenge reaches hundreds 
of local schools that compete for the title of “fi ttest” 
primary school in the country and the prize of a multi-
purpose, all-weather sports court (worth R1,4 million). 

HAVING A BALL
The Let’s Play Schools Rugby Project is run in 
partnership with South African rugby unions. It’s a 
sustainable development programme that inspires 
boys and girls to play the sport, while cementing 
relationships between schools and community clubs, 
rugby unions and government departments. It targets 
non-traditional rugby playing primary schools, providing 
kit and equipment, coaching clinics and training.

FIELD OF DREAMS
Our ultimate goal is to get children excited about sport, 
and having access to the best facilities goes a long way 
in achieving that. Through the Let’s Play Playing Fields 
project, in partnership with the Department of Basic 
Education’s Schools Infrastructure Project, we donate 
and construct sports grounds at schools in some of 
South Africa’s most disadvantaged communities.

“KIDS NEEDN’T BE 
SUPERSTARS; THE 

CHALLENGE IS DESIGNED 
TO ACCOMMODATE 

EVERYONE” 
VAUGHN BISHOP, SUPERSPORT 

HEAD OF CSI

matches will be played 
during the 2018 Rugby 
Schools Project

playing fi elds 
to be built at 
schools in 20184 500
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MULTICHOICE 
DISKI CHALLENGE

“WE VALUE OUR PARTNERSHIP WITH THE PSL, WHICH HAS 
NOW SPANNED OVER A DECADE. WE BELIEVE IT HAS 

MADE A SIGNIFICANT CONTRIBUTION 
TO THE DEVELOPMENT AND GROWTH OF 

FOOTBALL IN SOUTH AFRICA” 
CALVO MAWELA, CEO OF MULTICHOICE SA

The MultiChoice Diski Challenge invests in the future of the beautiful game through a football 
competition for Premier Soccer League (PSL) reserve teams, life-skills training for players, 
broadcasting internships, leadership training for coaches, and the opportunity for community 
channels on DStv to air the matches for free. The MultiChoice Diski Shield, launched this 
year, is an exciting new knockout competition added to the Diski programme and also aimed 
at enhancing football and broadcasting skills.

Diski matches were broadcast 
live on SuperSport and 
community TV stations

supervised trainees produced 
live broadcasts and other 
Challenge-related programming45 45

CORPORATE
SOCIAL
INVESTMENT

MORE THAN JUST 
ENTERTAINMENT
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EMPOWERMENT

WE DO MORE THAN BRING 
WORLD-CLASS ENTERTAINMENT 

INTO PEOPLE’S HOMES.
We’re committed to changing lives and making 

a sustainable contribution to our country’s 
transformation. We empower our employees 

through skills development, provide students with 
industry insight and work experience, offer training 

and jobs to graduates, support the growth of 
small to medium enterprises (SMEs), and create 
opportunities for those previously disadvantaged. 

For our efforts, we’ve received a Topco Oliver 
Empowerment Award three years 

in a row.

MultiChoice Enterprise 
Development Trust

Phuthuma Nathi
DStv Agencies & Accredited Installers

Skills Development

MORE THAN JUST 
ENTERTAINMENT



GENRE 
AFRICAN 
STORYTELLING

STARRING 
ALUTA QUPA 
FROM A TRIBE 
CALLED STORY

SPONSOR
MULTICHOICE 
ENTERPRISE 
DEVELOPMENT 
TRUST

IN GOOD 
COMPANY
ALUTA QUPA, CO-OWNER OF LOCAL FILM 
COMPANY A TRIBE CALLED STORY, RECEIVED 
A STEP UP IN OUR INDUSTRY  THROUGH OUR 
MULTICHOICE ENTERPRISE DEVELOPMENT TRUST. 

OPENING SCENE  WITH A LITTLE BIT OF MAGIC…
Aluta Qupa – producer and co-founder of A Tribe Called Story – grew up fascinated 
by television. “When I was small, I was curious about how programmes ended up on 
the screen in my home. TV was my thing.” So she followed her passion, securing a 
place at fi lm school AFDA. Financial diffi culties delayed her graduation by a year, which 
meant she qualifi ed for the M-Net Magic in Motion Academy in 2015 (the fi lm and TV 
production programme’s inaugural year). Not long after her time at the Academy came 
to an end, MultiChoice invited Aluta, along with other Magic in Motion graduates, to 
be part of an Enterprise Development programme. But fi rst, they had to attend a three-
month start-up bootcamp. “We were creatives who didn’t really know much about 
how to run a business before then.”

PLOT TWIST  ON THE FAST TRACK
Aluta’s 10-year goal of starting her own production company was brought forward 
when she co-founded A Tribe Called Story with fellow Magic in Motion Academy 
graduates Mbalizethu Zulu and Thembalethu Mfebe. “We had to pitch our sustainable 
business model from what we’d learnt. After that, we were offi cially approved as a 
benefi ciary of the MultiChoice Enterprise Development Trust.” With funding, full-time 
mentorship and other admin resources available to them, the talented trio took on their 
fi rst project for Mzansi Magic Movies. Having completed fi ve fi lms so far, Aluta says, 
“What I think is so dope is that our movies did so well in terms of ratings that each 
made it to the top fi ve most-watched movies in the month they were broadcast. The 
last fi lm we did is now the second most-watched movie in the channel’s history!” 

CLOSING CREDITS  GOING A LONG WAY
A grateful Aluta explains, “MultiChoice’s investment, which allowed us to showcase 
what we were capable of doing, paired with the exchange of knowledge throughout 
the process proved this was not your typical empowerment programme.” It equips its 
benefi ciaries with the skills needed to create a company that can be sustainable in the 
long term. “This kind of initiative ensures everyone is given a fair chance to get into 
the industry, show what they can do and refi ne their craft,” she says.

EMPOWERMENT

MORE THAN JUST 
ENTERTAINMENT 
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More about the 
MultiChoice 
Enterprise 

Development 
Trust (MEDT)

Now in its sixth year, 
the MEDT continues to 
develop and support 
new and previously 

disadvantaged business 
owners in the fi lm, 

television and media 
industries. We provide 

funding as well as 
mentorship and skills 

development for start-
ups and established 

companies. More than 
40 entrepreneurs, just 
like Aluta, were o� ered 

training in the 
past year.

“WE WORK WITH NEW AND 
ESTABLISHED INDUSTRY 

PROFESSIONALS TO ENSURE 
THAT ALL OUR CUSTOMERS ARE 
KEPT ENGAGED AND EXCITED” 

 YOLISA PHAHLE, CEO FOR 
GENERAL ENTERTAINMENT FOR 

VIDEO ENTERTAINMENT

R130m+  
SPENT ON 
GRANTS 
AND 
LOANS

16 
BUSINESSES 
APPROVED 
FOR FUNDING 
IN 2018
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PHUTHUMA NATHI 
SHAREHOLDERS 
Through a combination of shareholding in Naspers and our broad-based black 
economic empowerment (B-BBEE) share schemes Phuthuma Nathi 1 and 2, more 
than half of the MultiChoice Group is owned by black South Africans. The dividends 
our shareholders receive through these schemes truly change lives – they go 
towards educating children, saving for retirement or even building a family home. 

economic interest in the 
MultiChoice Group is held by 
Phuthuma Nathi shareholders

black South Africans are 
Phuthuma Nathi shareholders

is the value of dividends received  
from Phuthuma Nathi companies  
since inception

60,46%
R9,1bn
90 000+

EMPOWERMENT

MORE THAN JUST 
ENTERTAINMENT

Photos from the 
 2017 Phuthuma 

Nathi AGM
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PHUTHUMA NATHI
SHAREHOLDERS 

55,75%

DStv   
AGENCIES &
ACCREDITED
INSTALLERS  

The teams at our DStv Service 
Centres and Agencies make a lasting 
impression on our customers as they 
work swiftly and effi ciently to facilitate 
payments and decoder sales, activate 
and de-activate services, test devices, 
replace faulty decoders and respond 
to queries. 

1 050

1 183

122
DStv Service Centres are 
located across SA (117 Agencies 
and fi ve Service Centres)

people are employed at our DStv 
Service Centres and Agencies

DStv Accredited Installers

5 371
trained technicians employed 
by DStv Accredited Installers

DStv Accredited Installers are there to 
assist customers by installing dishes 
and decoders, and demonstrate these 
devices and the supporting software. 
Their professional service is backed by 
a three-month warranty.

“OUR INSTALLATION TEAMS WORK MAGIC 
FOR OUR CUSTOMERS EVERY DAY”

MARK RAYNER, COO OF MULTICHOICE SA

2018 MULTICHOICE SOCIAL REPORT 19



MULTICHOICE 
SKILLS DEVELOPMENT

“WE RECOGNISE THE NEED TO INVEST IN EDUCATION AND SKILLS 
DEVELOPMENT, AND CREATE A PIPELINE OF TALENT” 

VUYILE MBATHA, HEAD OF TALENT MANAGEMENT

We believe in giving motivated and talented individuals the tools they need to reach 
their full potential and establish thriving careers. We do this not only for those 
within our business but for people who have an interest in being a part of the wider 
broadcasting industry. Our skills development programmes offer students fi nancial 
support, give graduates much-needed work experience, inspire learners, and 
empower interns, employees, managers and entrepreneurs.

R18,5m
invested in bursaries (R11,8m for women)

3 387
employees received 
training

of graduates have been offered 
jobs since the inception of the 
MultiChoice Video Entertainment 
Graduate Programme

graduates are currently 
taking part in internships 
across the group

88% 71

EMPOWERMENT

MORE THAN JUST 
ENTERTAINMENT

 
2018 MultiChoice 

Video Entertainment 
Graduate Programme 

participants
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students currently enrolled 
in the MultiChoice External 

Bursary Scheme

18

TOWARDS A DIGITAL FUTURE
Artifi cial Intelligence, more specifi cally Machine 
and Deep Learning, is vital to remain relevant in a 
truly digital future. To help combat South Africa’s 
severe skills shortage in this fi eld and grow our 
pool of engineering talent, we’ve partnered 
with the University of Pretoria to sponsor the 
Research Chair of Machine Learning. It awards 
bursaries and supports fi nal year, Honours, 
Masters and PhD students of Engineering, 
Data Science or Computer Science. 

 “THIS CHAIR MEANS WE’LL 
MAKE A SIGNIFICANT 
CONTRIBUTION TO 

SOUTH AFRICA’S ABILITY 
TO COMPETE ON AN 

INTERNATIONAL STAGE IN 
THE NEW DIGITAL FUTURE”

 CALVO MAWELA, MULTICHOICE SA CEO

DEVELOPING  
FUTURE TALENT
Through the MultiChoice Video 
Entertainment External Bursary 
Scheme, we provide fi nancial 
assistance to learners studying 
subjects related to engineering and 
technology – skills that are critical 
across all of our operations. These 
bursars also get hands-on experience 
working at our company during their 
vacation period and, on completing 
their studies, are enrolled in our 
Graduate Developmental Programme. 
This programme helps them to make 
a smooth transition from university 
to the workplace, choose their career 
path, and encourages them to achieve 
their long-term goals.

Students from the 
Research Chair
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OUR AUTHENTIC, QUALITY 
CONTENT IS NOT ONLY 

ENTERTAINING.
It comes from a place that is real and resonates 

with our viewers. Through our leading broadcasting 
brands and winning partnerships, we invest in local 
content – and local content producers. Our proudly 
African company is passionate about storytelling 
and shining the spotlight on our very own sports 
leagues. We continue to support community TV 

stations, as they share our love of local stories and 
provide a platform for future industry professionals.

content – and local content producers. Our proudly 
African company is passionate about storytelling 
and shining the spotlight on our very own sports 
leagues. We continue to support community TV 

stations, as they share our love of local stories and 
provide a platform for future industry professionals.

M-Net

SuperSport
Community TV

LOCAL
CONTENT
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THE INSIDE 
STORY
GONE ARE THE DAYS WHEN INTERNATIONAL 
DRAMA DOMINATES, NOW M-NET IS GETTING 
BEHIND LOCAL STORYTELLERS, LIKE PHATHU 
MAKWARELA, WHO ARE CHANGING THE SCENE 
BOTH ON AND OFF OUR TV SCREENS.

OPENING SCENE  ON THE WRITE TRACK
It was in the small Limpopo village of Mamvuka (where electricity only became 
available in 1999) that one of South Africa’s up-and-coming content creators 
fi rst discovered the magic of TV. “We watched the TV, connected to 
a battery, in black and white; it looked magical and I wanted to be part of 
it,” says Phathutshedzo “Phathu” Makwarela, Executive Producer and 
Co-creator of 1Magic’s hit telenovela The River. It was in high school that 
Phathu discovered he could make a career out of fi lm and TV, so after matric, 
he enrolled at the Tshwane University of Technology to study fi lmmaking and 
found his calling in scriptwriting. 

PLOT TWIST  TELLING IT LIKE IT IS
In 2013, M-Net commissioned Ferguson Films to develop Rockville. Phathu 
and his partner at Tshedza Pictures, Gwydion Beynon, were asked to 
collaborate and be the head writers of the drama series. “They were giving us 
a once-in-a-lifetime opportunity to be the custodians of the story,” says Phathu. 
M-Net’s executives played a big part in building his career. “They pushed me 
beyond what I thought was possible. When I felt uncertain, Yolisa [then M-Net 
CEO] said, ‘We’ll create the platform and give you all the support you need.’”

CLOSING CREDITS  ENTER A NEW ERA
“When I started in the industry, there were about fi ve locally produced 
soaps in SA. Now, we’re sitting on around 15. The growth of the industry is 
mindboggling,” says Phathu. The launch of Mzansi Magic and 1Magic has 
changed the game for local production companies. “No other broadcaster is 
commissioning more local content than MultiChoice, they’re creating jobs and 
changing narratives,” he says. “We’re heading towards a new era in SA, and as 
storytellers who speak the same languages as viewers, we can – and should – 
refl ect that.”

GENRE 
REAL-LIFE DRAMA

PRODUCER
M-NET

STARRING 
SCRIPTWRITER/
PRODUCER 
PHATHU 
MAKWARELA

LOCAL
CONTENT

MORE THAN JUST 
ENTERTAINMENT
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“WE SUPPORT THE GROWTH OF 
HOMEGROWN FILMMAKERS 

BECAUSE WE UNDERSTAND THAT 
IT’S VITAL TO OUR INDUSTRY AND 

SOUTH AFRICA’S ECONOMY – AND 
BECAUSE OUR AUDIENCES 
LOVE LOCAL STORIES”

More about 
M-Net’s 

investment 
in local content 

Recognising the need 
for original productions 
and authentic stories, 
M-Net has nurtured 
a crop of dynamic, 
young fi lmmakers. 

They’re given 
the support and 

opportunities needed 
to thrive in the 

industry. With almost 
40 channels, most 
dedicated to local 

content and broadcast 
across Africa, M-Net is 
using its platform and 
partnerships for good.

YOLISA PHAHLE, CEO FOR 
GENERAL ENTERTAINMENT FOR 

VIDEO ENTERTAINMENT

22 GOLDEN
HORNS 
WON BY M-NET 
CONTENT AT 
SAFTAS 2018

9 LOCAL 
LANGUAGES 
REPRESENTED
ON M-NET 
CHANNELS



M-NET
WHERE MAGIC LIVES
M-Net’s dedication to 
local content is not only 
recognised and appreciated 
by our customers, but also 
by the wider entertainment 
industry. By partnering 
with South Africa’s actors, 
writers and fi lmmakers, 
we’re creating jobs, telling 
relevant stories and providing 
a platform through which our 
homegrown talent can be 
acknowledged on a global 
scale. One of our proudest 
moments this year was when 
Thuso Mbedu received an 
Emmy nomination (Best 
Performance by an Actress) 
for her role in Mzansi Magic’s 
hit teen drama Is’thunzi.

9
different language groups 
are represented across 
the M-Net channels

22
South African Film 
and Television Awards 
(SAFTAs) Golden Horns 
won by M-Net’s local 
shows and movies

votes cast during Idols SA 
season 13 (an 18% increase 
from last year)

98,3m
Promax Africa 
Awards won 
by M-Net
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LOCAL
CONTENT

MORE THAN JUST 
ENTERTAINMENT

The cast and crew 
of Isibaya swept 
up at this year’s 

SAFTAs

Thuso Mbedu 
(second from left) 
and Is’thunzi cast
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production 
interns have 
been trained by 
SuperSport in the 
past three years

broadcast interns 
now work for 
SuperSport as 
freelancers

60 25

SuperSport leads the way by broadcasting the widest range of sporting 
events and disciplines (many of these live across 35 HD channels). Owned by 
MultiChoice and carried on the DStv platform, SuperSport invests in the latest 
studios and world-class technology and produces a significant amount of its 
own action-packed content, including magazine-style shows. It’s also the 
biggest funder of sports development in Africa and regularly invites interns to 
learn skills in various fields.

SUPERSPORT 
WORLD OF 
CHAMPIONS

Minister of Sport and Recreation 
Tokozile Xasa and SuperSport 

presenter Carol Tshabalala

SuperSport Studio 6
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LOCAL
CONTENT

MORE THAN JUST 
ENTERTAINMENT

6 5

COMMUNITY  
TV STATIONS
With an audience as diverse as 
ours, we understand the need 
for content that is relevant 
to a specifi c community, 
produced by members from 
that community. We support 
television stations such as 
Soweto TV, GauTV, 1KZN 
TV, Cape Town TV, Tshwane 
TV and Bay TV by providing 
free programming, donating 
broadcast equipment and 
offering training and technical 
support. With our backing, 
these stations are improving 
both their production quality 
and the skills of the South 
Africans who work there.

community 
TV stations are 
proudly hosted on 
the DStv platform

stations broadcast MultiChoice 
Diski Challenge and 
SuperSport Rugby Challenge 
matches for free in 2017/18

The Cape Town TV 
crew in action
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OUR GOALS ARE GREATER 
THAN WHAT WE SEE ON THE 

WORLD OF CHAMPIONS.
We believe sport brings people together and 

inspires spectators and participants alike. It’s a big 
part of what we offer our customers and it sets 
us apart from most other broadcasters on the 

continent. But our interest extends beyond sports 
content. Our sports development initiatives raise 

the profi le of a wide range of disciplines, from 
school rugby to wheelchair basketball, and make 
a meaningful difference in the lives of those who 

take part in them. 

us apart from most other broadcasters on the 
continent. But our interest extends beyond sports 
content. Our sports development initiatives raise 

the profi le of a wide range of disciplines, from 
school rugby to wheelchair basketball, and make 
a meaningful difference in the lives of those who 

take part in them. 

SuperSport United Academy

Sports Trust

SPORTS 
DEVELOPMENT

SuperSport Wheelchair 
Basketball Series

MORE THAN JUST 
ENTERTAINMENT
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GENRE
SPORT BIOPIC

PRODUCER 
SUPERSPORT UNITED 
ACADEMY

STARRING
RONWEN WILLIAMS

CREW
SUPERSPORT UNITED

SPORTS 
DEVELOPMENT

MORE THAN JUST 
ENTERTAINMENT 

OUR PASSION FOR SPORT 
STARTS WITH SUPPORTING 
ASPIRING ATHLETES AND 
GOES BEYOND SEEING 
THEM ON SCREEN. 
SUPERSPORT UNITED 
ACADEMY GRADUATE 
RONWEN WILLIAMS IS 
JUST ONE EXAMPLE. 

EARNING 
HIS KEEP
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More about 
the SuperSport 

United Academy

Standout players aged 
12 and up are scouted 

at tournaments, 
friendlies, league 
fi xtures and trials. 
With their family’s 
permission, they 

are invited to attend 
the Pretoria-based 

Academy, one of the 
country’s leading youth 
football development 
programmes. There, 

they enjoy a free 
high-school education, 
access to medical care 

and sports science 
support as well as 
training in media 

and life skills. They’re 
exposed to world-class 

coaching with input 
from European football 
club professionals. Over 
18 years, the Academy 
has helped countless 

players fullfi l their 
potential on and 

o�  the pitch. 

32 YOUNG 
SOUTH 
AFRICANS 
AGED 12 AND 
UP ATTEND THE
SUPERSPORT 
UNITED 
ACADEMY 
AT THE 
MOMENT

5 PLAYERS 
FROM THE 
ACADEMY
MADE THE 
NATIONAL 
SQUAD FOR 
THE 2017 
AFRICA U/20 
CUP OF 
NATIONS

OPENING SCENE  GAME ON
“You can see the difference in technique between a player who went to the 
Academy and one who hasn’t. The way they kick the ball, the power, the 
technique, the tactical side of things. The Academy teaches you all of that at a 
young age. I was taught these things when I was 13 years old,” says Ronwen 
Williams, goalkeeper for SuperSport United. Spotted at a school tournament at 
the age of 12 by scout Godfrey Mosoetsa, Ronwen was invited to move from 
his hometown in Port Elizabeth to the SuperSport United Academy in Pretoria. 
“When I was selected, they told me I’d only have to bring my toiletries, 
everything else was taken care of. From school clothes to soccer boots and 
gloves, everything was provided,” he says. Being so young, it was diffi cult 
leaving his family and friends but before long, Ronwen had made lifelong 
friends and was enjoying everything the programme had to offer. 

PLOT TWIST  A GREAT SAVE
“I started playing with the fi rst team when I was 16 years old,” says Ronwen, 
explaining that this would be on the odd occasion in school holidays or when 
his schedule allowed. Once he’d matriculated, he was identifi ed as a promising 
player and started practising with the fi rst team, playing in the Vodacom 
and Castle Leagues until securing a full-time spot at SuperSport United in 
December 2010. “Signing for the fi rst team as such a young player, especially 
as a goalkeeper, was a standout moment. I made my debut when I was 18 
years old,” he says. During his time with Matsatsantsa, the team has won a 
number of domestic cups. Ronwen has also played for the national team on 
numerous occasions and has signed a sponsorship deal with Adidas.

CLOSING CREDITS  BACK OF THE NET
“I knew I was good, I knew I loved soccer, but I never knew I could make it 
as a professional player or how to handle actually being one,” Ronwen says 
about the life-changing experience. The SuperSport United Academy prepared 
him for a life of pro football and taught him that – through hard work – he 
could maintain a sustainable career. “Being able to support my family at such 
a young age shows the dedication I’ve put in.” Besides honing his skills on the 
fi eld, Ronwen has gained life skills, strong friendships, networks and a sense 
of belonging. “Being a professional player is not just about football,” he says.

 “I LOOK BACK WITH PRIDE. EVERY TIME 
RONWEN DOES WELL AND WINS MAN 

OF THE MATCH, IT REMINDS ME OF THE TIME 
I HAD TO CALL HIM AND ENCOURAGE HIM 

NOT TO GIVE UP”
 KWANELE KOPO, ACADEMY COACH

OPENING SCENE
“You can see the difference in technique between a player who went to the 
Academy and one who hasn’t. The way they kick the ball, the power, the 
technique, the tactical side of things. The Academy teaches you all of that at a 
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gloves, everything was provided,” he says. Being so young, it was diffi cult 
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friends and was enjoying everything the programme had to offer. 
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“I started playing with the fi rst team when I was 16 years old,” says Ronwen, 
explaining that this would be on the odd occasion in school holidays or when 
his schedule allowed. Once he’d matriculated, he was identifi ed as a promising 
player and started practising with the fi rst team, playing in the Vodacom 
and Castle Leagues until securing a full-time spot at SuperSport United in 
December 2010. “Signing for the fi rst team as such a young player, especially 
as a goalkeeper, was a standout moment. I made my debut when I was 18 
years old,” he says. During his time with Matsatsantsa, the team has won a 
number of domestic cups. Ronwen has also played for the national team on 
numerous occasions and has signed a sponsorship deal with Adidas.

CLOSING CREDITS
“I knew I was good, I knew I loved soccer, but I never knew I could make it 
as a professional player or how to handle actually being one,” Ronwen says 
about the life-changing experience. The SuperSport United Academy prepared 
him for a life of pro football and taught him that – through hard work – he 
could maintain a sustainable career. “Being able to support my family at such 
a young age shows the dedication I’ve put in.” Besides honing his skills on the 
fi eld, Ronwen has gained life skills, strong friendships, networks and a sense 
of belonging. “Being a professional player is not just about football,” he says.of belonging. “Being a professional player is not just about football,” he says.

 “I LOOK BACK WITH PRIDE. 
RONWEN DOES WELL AND WINS MAN 

OF THE MATCH
I HAD TO CALL HIM AND ENCOURAGE HIM 

 KWANELE KOPO



SUPERSPORT
WHEELCHAIR 
BASKETBALL SERIES
Our commitment to making a difference to the local sporting scene goes further 
than supporting mainstream sports such as rugby and football. For more than two 
decades, SuperSport has sponsored the Wheelchair Basketball Series. Through 
coverage and investment, the sport has attracted additional funding and secured 
a sustainable future for players, coaches, referees and administrators. As the 
Series’ tagline states: “It’s not just a game, it’s a way of life!”

athletes and 
coaches 
participate in 
each season 
of the Series

offi cials work
on the Series 
every year

(excluding production 
costs) contributed by 
SuperSport for the 
2017/18 season

120

36 R2,2m

SPORTS
DEVELOPMENT

MORE THAN JUST 
ENTERTAINMENT 

Game on at the Mandeville 
Sports and Social Club
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SPORTS TRUST

is the value of the 
airtime supplied by 
SuperSport channels

is contributed 
annually by 
SuperSport

R3,2m
R500 000

The year 1994 was an incredible one for South Africa. With Nelson Mandela as our newly elected 
president, transformation, social cohesion and positive change were high on the agenda. A 
discussion between the former president and then-Minister of Sport and Recreation, Steve 
Tshwete, about sport’s potential to help heal and stabilise a country resulted in the Sports Trust 
being established in the same year. The aim of the Trust is to provide sporting infrastructure, kit 
and equipment, and programmes that develop the skills of young South Africans. SuperSport 
is proud to be one of the founding members of this initiative, and for more than 20 years we’ve 
helped to successfully implement sports development projects in underprivileged communities 
around the country. We’ve not only contributed funding to these projects, but commit 12 hours 
of on-air coverage every month.

Local football hero Aubrey Modiba 
teamed up with the Sports Trust to 

donate a multi-purpose sports centre to 
Makgefola Primary School in Polokwane
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